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Wmeu nghién civu ciia bai viét nham tim ra cdc yéu to anh hu’O’ng dén y dinh mua
an pham (YDMSP) F&B c6 sir dung bao bi than thién voi moi truong. Nghién ciru

nay khao sat 320 nguoi thuong xuyén sir dung san pham F&B c6 si dung bao bi thdn thién
moi truong (BBT TMT) tai thanh phé Ho Chi Minh va phan tich dit lieu bang phan mém SPSS
25.0. Két gua cua nghién ciru da cho thdy rang, tat ca 4 yéu 16 kién thirc ve moi truong, kinh
nghlem vé san pham xanh, chudan myc chii quan, thai do déu anh huong dén YPMSP F&B c6
st dung bao bi than thién voi moi tru"ong Ket qua da gop phan dé xudt gidi phap giup cho
nhitng doanh nghlep trong nganh giam thiéu dugc khoi heong rdc thdi ra ngodi méi trieong,
hiedmg t6i sw bén vitng trong phdt trién kinh té.

Tir khéa: Bao bi than thién moi truong, y dinh mua san pham, nganh F&B, san pham xanh,

chudn muec chi quan, thai do.
JEL Classifications: M19, M39.

DOI: 10.54404/JTS.2025.203V.04

1. Gi6i thiéu

0 nhlem rac thai nhya van luén 1a mot
Van dé moi truong toan cau nghiém trong va
ph6 bién nhat sau bién do1 khi hau (Anna
Phelan, 2022). bac biét dbi v6i Vigt Nam co
dén s6 h0’n 100 triéu nguoi, ndm trong sb cac
qudc gia ¢ sy ting trudong tiéu dung nhanh

nhat trong khu vuc chau A (Burrage 2024).
Riéng tai TP. Ho6 Chi Minh ¢6 mat do dén cu
d6ng nhat v6i hon 10 triéu dan, nhu cau tiéu
dung cho nganh F&B c¢6 ty trong cao. Theo
B6 Tai nguyén va Moi truong Viét Nam (Bo
Tai nguyén va Moi truong Viét Nam, 2022),
bao bi tor nganh F&B, dic biét la bao bi

khoa hoc =

S6 203/2025

thuong mai 45



QUAN TRI KINH DOANH

nhya, chiém 80% tong lwong rac thai nhya
do thi. Tinh trang nay tao ra ap luc 16n 1én h¢
sinh thai, h¢ thong xtr 1y rdc va stc khoe
cong dong. Ma nganh (F&B) ¢ vai tro quan
trong trong nén kinh té Viét Nam, chiém
15% GDP ca nudc va dy kién véi téc do ting
truong 6-8%/nam (Toéng cuc Thong ké Viét
Nam, 2023).

Theo bao cdo (World Bank, 2022) cho thay
91% nguoi Viét Nam dugc khao sat lo ngal \E
rac thai nhya, trong do nhiéu nguoi mong
mudn giam thleu tai ni-long va chuyén sang
cac san pham thay thé. Va theo khéo sat
(NlelsenIQ 2023), 73% ngudi ¢ nhu cau sir
dyng san pham tré tai Viét Nam san sang thay
do6i thoi quen mua sam dé glam thiéu su tac
dong mot cach ti€u cuc td1 moi truong.

Nghién cttu cua (Gyan & Pramod, 2017)
da chi ra rang y thirc vé mdi truong 13 y€u to
cdt 13i tac dong dén ngu:(n tiéu dung lya chon
bao bi than thién moi truong. Nhung hai
nghlen cuu nay chi cha trong vao thi truong
cac nudc phat trién va it dé cap « dén nhitng
khac biét van héa hodc muc do san sang chi
trd ¢ céc thi truc‘mg mo&i n6i nhu Viét Nam.
(Schoormans va cong sy, 2015) cling chi ra
rang thiét ké va chat liéu bao bi tac dong 16n
dén nhan thirc cua khach hang, dac biét la
nhitng nguoi c6 nhan thirc cao vé moi truong
Nhung bén canh do, cac nghlen ciru nay chua
lam rd muc dd tac dong cua céc yeu t6 nhu
gia ca hay tién ich ctia bao bi so véi tinh bén
viing. Nghién cuu (Gra0101a va cong su,
2015) cling da nhén ra rang gia ca van ludn la
mdt rao can dbi véi viée tidu dung cac san
pham nay. Tuy nhién, nghlen cuu van con it
phan tich cu thé vé cach giam thleu tr¢ ngai
nay thong qua céc chién luoc tiép thi hoic
chinh sach hd tro tai thi truong F&B. Ngoai
ra theo (Jones & Comfort, 2018) bao bi bén
viing co thé thuc dy su trung thanh thuorng
hiéu ddi véi cac thu’ong hi¢u lon. Nhung cac
nghién cau nay chu yéu tip trung vao céc
thuong hi¢u mang tdm quoc té va van chua co

nghién ciru cy thé cho cac doanh nghiép dia
phuong tai Viét Nam.

Méc du cac nghién ctru trén da néu rd duoc
vai tro cua nhén thire moi truong, gia ca, thlet
ké bao bi va long trung thanh thuong hig¢u d6i
vo1 YDMSP than thi€n moi truong, phan 16n
tp trung vao cdc thi truong da phat trién va
chua xem xét day du sy tac dong cua cac yeu
t6 nay trong boi canh kinh t€, van hoa va xa
hoi tai Thanh pho H6 Chi Minh. Do d6, can
¢ cac nghién ctru sdu hon dé lam rd sy khac
biét mac do san sang chi tra, vé nhéan thirc
moi trudng cua ngum ti€u dung va cling nhu
cac chién lugc tiép thi va truyén thong phu
hop nham nang cao tiéu ding bén ving.

Muyc ti€u nghién ctru cua bai vi€t nham tim
ra cac yéu td anh huong dén YDMSP F&B c6
st dung BBTTMT tai TP. Ho Chi Minh.
Nhom tac gia da kham pha ra 4 yéu td anh
hudng: (1) kién thirc vé moi truong, (2) kinh
nghlem vé san pham xanh, (3) chuan myc chu
quan va (4) thai d¢. Bai viét hy vong s& co
doéng gop tich cuc vao viéc phat trién cac san
pham c6 BBTTMT trong nganh F&B mot
cach bén viing va khuyen khich nang cao mot
thi truorng tiéu dung c6 y thirc va trach nhiém
v&i moi trudong.

2.Cosoly thuyét va phat trién gia thuyét

2.1 Thuyet hanh vi ngwoi tiéu dung

Theo thuyét hanh vi ngudi tiéu dung cua
(Kotler & Armstrong, 2021) bao gom 5 giai
doan gdm nhan biét nhu ciu, lya chon thong
tin, danh gia cac lua chon, quyét dinh mua va
hanh dong, qua trinh mua hang bat dau khi
nguoi tiéu dung nhan ra nhu cau cia minh.
Hanh vi ti€u dung khong chi goi gon trong
vi¢c mua san phdm, ma con la mot qua trinh
lién tuc, bao gdm mot loat cac hoat dong cua
khach hang. Qua trinh nay 1a cach ho phan
ung trudc nhung yéu to tac dong dén quyét
dinh mua sam va ti€u thy hang hoa, dich vu
(Solomon & cong sy, 2020). Nghién ciru vé
hanh vi mua hang cta nguoi tiéu dung giup
doanh nghiép tim cau tra 10i cho nhiing thic

=

46 thuong mai

S6 203/2025



mac nhu: ngum tiéu dung mua gi, mua ¢ dau,
mua nhu thé ndo va mua bao nhiéu, mua khi
nao va tai sao ho mua. Tuy nhién, viéc kham
pha nguyén nhéan dang sau nhiing hanh vi tiéu
dung khong hé d& dang, boi 1& cau tra 10i
thuong an sau trong tam tri nguoi ti€u dung,
giong nhu mot “hop den” (Kotler va cong su,
2015). Cac nguon thong tin bao gém nguon
thong tin c4 nhan (gia dinh, ban be, ngudi
quen,...) va la nen tang cho chudn muc chii
quan tac dong dén YDMSP thén thién moi
truong cua khach hang va tim kiém thong tin
s€ dua ra dugc kién thirc vé moi truvng giap
ho c6 thé dé dang danh gia va dua ra cac lya
chon phu hop.

QUAN TRI KINH DOANH

thuc tidn vé moi truong 1a can thiét dé thuc
hién cac bién phép thich hop cho viéc bao vé
sinh thai va nhung ngudi co kién thire moi
trudng cao hon c6 kha ning thé hién hanh vi
mua sam bén vimg hon. Tir d6, nhom tac gia
dé xuat gia thuyet sau:

Gid thuyét (H1): Klen thikc vé méi trwong
cé tac dong tich cuc dén YDMSP F&B c6
BBTTMT

Kinh nghi¢m vé san pham xanh tic dong
manh mé dén sy lya chon mua hang cua
nguoi tiu dung (Barber., 2008). Trai nghiém
nay khong chi gil’lp ho dua ra nhiing lya chon
dung din hon ma con khién ho cung tw
nguyén chi tra nhiéu hon khi mua san phim

M0oi truong

Hop den ciia ngwdi mua

Cac tacnhan Cac tac nhan

Pic diém cua

Cac dap ing

Quy trinh quyét dinh clia ngwdi mua

marketing khac nguwoi mua cia ngwdi mua
San pham Kinh té Vin héa Nhan dign nhu cau  Chon san pham
S A . ~ 1A Tim kiém thong tin Chon nhan hié¢u
Gid ca Cong nghé Xa hoi . .
A Z. a1 A banh gia va lya chon=»  Chon noi mua
Phan phoi Van héa Ca nhan Quyét dinh mua han Thoi gian mua
Chiéu thi Xi hoi Tam Iy Y & g

Ung xir sau mua SO lugng mua

(Nguon: Kotler & Armstrong (2015))

Hinh 1: M6 hinh chi tiét hanh vi ciia ngwoi mua

2.2. Gia thuyet nghlen ciru

Klen thirc vé moi truang bao gom nhitng
hiéu blet ctia con ngudi dbi voi moi truong,
cac mbi lién hé quan trong dan dén cac tac
dong Va khia canh mdi truong, sy danh gia
cao vé “cac hé thong tong the va cling nhu
trach nhiém chung cén c6 dé thuc day su phat
trién ben Vung Kién thirc moi truong 1 nén
tang thiét yéu cho ¥y dinh 1au dai cua ngum
tiéu dung, phan anh kha nang ctia moi ca
nhan trong viéc hiéu rd, dinh hinh va hinh
thanh cac y tudng, thach thire, cung nhu
nhitng kho khan lién quan dén van dé moi
truong (Liu & cong su, 2020). Kién thirc moi
truong thuong glup kich hoat m¢nh I1¢€nh dao
dtrc ctia mdi ngudi dé tham gia vao cac hanh
dong than thién voi moi truong (Judge,
2019). (Mostafa, 2007) cho rang kién thuc

nay. Ngoal ra, ngu’0’1 ti€u dung c6 xu hudng
chia sé thong tin vé san pham xanh cho nhiing
nguoi xung quanh ho (Cheah & Phau, 201 1)
(Khare, 2014). Diéu nay chi ra rang nguoi
tiéu dung san sang chia s€¢ va hoc hoi kién
thirc vé cac dac diém cua san pham xanh. Tur
d6, nhom tac gia dé xuét gia thuyét sau:

Gid thuyet (H2): Kinh nghiém vé san
pham xanh ¢6 tac dong tich ciee dén YPMSP
F&B c6 BBTTMT i

Chuan muc chu quan la nhfrng quan diém
hodc su ky vong tur nguon khac c6 anh huong
dén qua trinh ra quy€t dinh cua mot cd nhan,
do d6 né c6 mbi twong quan chdt ché voi khia
canh xa hoi trong cudc song cua ca nhan do
(Kamonthip Maichum., 2016; Guang-Wen
Zheng, 2020). Diéu nay co the duoc dién ta
nhu mot sy phan hoi d6i véi hanh dong ma
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mot cd nhan thyc hién hodc tir bo. Tu do,
nhom tac gia dé xuit gia thuyet sau:

Gid thuyét (H3): Chuan muyc chu quan co
tic dong tich cuc dén YPDMSP F&B ¢6
BBTTMT

Thai dp véi méi trwong cé nghia 1a nhiing
nguoi co thai do tich cuc vé bdo vé modi
truong thuong co xu hu’O'ng thuc hién cac
hanh dong than thién véi moi truong, chang
han nhu lya chon mua cac san pham mang lai
gia tri bén vitng va it gdy anh hudng dén thién
nhién (Zhou & cong su, 2013). Thai d¢ tich
cuc dbi véi moi truong dong vai trd quan
trong trong viéc hinh thanh y dinh mua sam
cac san pham xanh. Thai do nay duoc hinh
thanh va chiu anh huong tir nhiéu yeu t6 khac
nhau, bao gdm gia tri c4 nhan va cac chuan
muyc xa hoi (Whlte va cong sy, 2019). Tu do,
bai viét dé xudt gia thuyét sau:

Gid thuyet (H4): Kinh nghiém vé sdn
pham xanh ¢6 tac dong tich ciee dén YPMSP
F&B c6 BBTTMT.

Kién thirc vé moi

ctru dinh lgqng chinh thtre. Trudce tién, nhém
tac gia trien khai khdo sat so bo thong qua
Google Form véi ¢ mau 30 cau tra 1oi.
Nhom tac gia da st dung thang do leert 5
cap do, tir “hoan toan khong dong ¥ dén
“hoan toan dong y”. Sau d6, nhom tac gia
thuc hién nghién ctru dinh 1u0’ng chinh thire,
két qua thu lai duoc 320 mAu va tién hanh loai
bo 20 mau khong phu hgp va chon loc duge
300 mau chiém ty 1¢ 93,75%. Két qua nghién
cuu duogc phan tich thong qua phin mém
SPSS 25.0 v6i kiém tra mo hinh do Iuong (46
tin cdy cua thang do duoc kiém dinh bang hé
s6 Cronbach’s Alpha, nhan t5 kham pha
(EFA), tuong quan Pearson, hdi quy tuyén
tinh da bién).

3.2. Thu thdp dir liéu va méu nghién ciru

bé tlen hanh nghlen ctru, bai nghién ctru da
khao sat 1dy mau tir ngu()’l tidu ding tai TP. HO
Chi Minh. Nghién ctu tdp trung vao ngudi
ti€u dung thuong xuyén sir dung cac san pham
F&B c6 bao bi than thién vé1 moi truong. Doi

Kinh nghiém vé san

truong ™ pham xanh
H1
Y dinh mua
san pham
F&B c6 su
dung bao bi
than thién vai
H3
Chuén muc chu quan - ™~ Thai do

(Nguoén: Nhém nghién ciru)

Hinh 2: M6 hinh nghién ciru dé xudt

3. Phuong phap nghién ciru

3.1. Quy trinh nghién ciru

Dé trién khai nghién cfru, nhom tac gia da
tién hanh cac budi thao luén nhom nham tinh
chinh cho phu hop véi bdi canh nganh F & B
o TP. Hd Chi Minh. Sau d6, nhém tac gia da
tlen hanh nghlen ctru theo hal giai doan chinh
gdm nghién ciru so bd dinh lwong va nghién

tuong khao sat dugc sang loc thong qua cau
hoi xac nhan viéc ho da ting mua cdc san
pham nay dé dam bao tinh phi hop cua mau
Nghién ctru dugc thuc hién tai Thanh pho Ho
Chi Minh, noi ¢6 mat d¢ dan cu cao va nhu
cau tiéu dung san phim F&B 16n nhit ca
nude. Day 1a bdi canh quan trong vi TP. Ho
Chi Minh 12 trung tdm kinh té 16n, dai dién
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cho xu huéng ti€u dung hién dai va nhay cam
véi cac van dé moi truong. Nghién ctru chinh
thire duoc thyc hién thong qua bang khao sat,
dugc thiét ké trén Google Form dé thu thap
thong tin mot cach hiéu qua. Mau nghién curu
la nhiitng khach hang da timg mua san pham
F&B c6 bao bi bdo vé€ moi truong va sang loc
thong qua cau hoi “ Ban da ting mua san
phim F&B c6 BBTTMT chua?”. Tiép do,
nhom tac gia thyc hién thu thap dit ligu thong
qua phuong phap 14y mAu thuan tién va loai
bo cac phiéu tra 101 khong phu hop.

3.3. Thang do nghién ciru

Nghién clru nay dya trén su ké thira cac
thang do tir cdc nghién ciu trudc va dugce

QUAN TRI KINH DOANH

diéu chinh dé phu hop voi bdi canh san phém
F&B tai thi truong Viét Nam thong qua qua
trinh thao luan nhoém. Cy thé 1a thang do kién
thic vé moi trudng va thai do ké thira _tur
nghién ctru cua (Cheah & Shimul, 2023) gom
4 bién quan sat va thang do kinh nghiém vé
san phim xanh va chuin myc chu .quan cua
(Chenyue Guo & cong su, 2023) gdm 6 bién
quan sat.

4. Két luan va ham y chinh sach

4.1. Mo td thong tin mau khdo sat

DU li€u khao sat vé YDMSP F&B ¢o
BBTTMT cho thay sy quan tam dang ké tir ca
nam va ni, trong tong 300 ngum co 156
nguoi 1a nam chiém ty 1€ 1a 52% va gidi tinh

Bang 1: Phan tich do tin cdy thang do b&ng hé sé Cronbach’s Alpha

HE 50 % H¢é s6 twong quan
Thang do Cronbach’s Bién quan sat YA LR
Alpha bién tong
p
KT1 0,639
KT2 0,682
Kién thirc vé moi trudng 0,851 KT3 0,681
KT4 0,651
KT5 0,658
KNI 0,604
Kinh nghiém vé& san 0.791 KN2 0,584
pham xanh ’ KN3 0,610
KN4 0,601
AHXHI1 0,639
; \ A LA AHXH2 0,638
Anh hudng cua xa hoi 0,828 AHXI3 0.705
AHXH4 0,638
CM1 0,556
2 , CM2 0,630
Chuan myc chu quan 0,794 CM3 0.607
CM4 0,622
TDI1 0,617
Thai d¢ 0,767 TD2 0,599
TD3 0,583
YD1 0,621
YDMSP 0,776 YDb2 0,602k
YD3 0,612

(Nguon: Phan tich dit liéu ciia nhom tdc gid)

khoa hoc =
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nir 1a 144 nguoi chiém ty 18 12 48% gan nhu
can bang. Diéu nay phan 4nh rang van dé moi
truong dang nhin duoc sy chu y rong rai
khong phén bi€t gidi tinh. Thong ké mo ta do
tudi cho thiy c6 95 nguoi c6 do tudi tor 18 -
25 (chlem 31,7%), 93 nguo’l c6 do tu01 tur 25
-35 (chlem 31%), 87 nguoi c6 do tu01 tur 35
-45 (chlem 29%) va 25 ngudi co do tudi trén
45 (ch1em 8 3%) Bén canh do, muc thu nhap
thi ¢6 99 nguoi ¢6 murc thu nhap dudi 5 triéu
(chiém 33%), 98 nguoi c6 murc thu nhap tr S
- 15 triéu (chiém 32,7%), 103 nguoi co mure
thu nhap trén 15 triéu (chiém 34,3%).

4.2. Xdac dinh mé hinh do luwong

Sau khi chay dir liéu thong qua SPSS 25.0,
nghién cfru da thu duoc két qua thé hién trong
bang 1. Tat ca thang do trong md hinh nghién
clru déu c6 hé sd Cronbach’s Alpha trr 0,767
dén 0,851 (>0 6) va hé¢ so do tin cay tong hop
cho tat ca cac thang do déu trén 0,6, cho thay
d9 tin cdy cao. Bén canh do, h¢ 5O tuong quan
bién tong cla cic bién quan sat nim trong

khoang tir 0,556 dén 0,705 (> 0,5). Diéu nay
chirmg t6 rang cac phép do trong m6 hinh c6
méi twong quan thuan va cung do luong mot
cau trac.

4.2.1. Phén tich nhan té khédm phd (EFA)

Sau khi thyc hi¢n ma tran xoay nhén t6 lan
1, nhom tac gia nhan thay rang bién quan sat
KN2 khong xuét hién hé s6 tai nhén t6 va bén
canh d6 bieén quan sat CM1 nam khong cung
nhém nhan t6. Vi the nén ta s¢€ loai blen quan
sat CM1 va KN2 dé chay lai EFA lan 2. Tlen
hanh chay EFA 1an 2, nhom tac gia thy rang
bién quan sat KN2 khong xudt hién hé sb
factor loadlng vi bién quan sat nay nho hon
0,5. Vi thé nén ta s€ loai bién quan sat nay va
chay lai EFA 1an 3. Sau khi loai 2 blen quan sat
CMI va KN2, ta nhan thdy cac bién quan sat
déu thé hién s6 lidu factor loadlng, bén canh d6
thi cac bién quan sat déu cing nam 1 nhom véi
nhau, khong xay ra hién twong nhay bién quan
sat, vi the nén khong can dit tén nhom nhan o
moi. Két qua thé hién ¢ bang 2 dudi day:

Bang 2: Ma trdgn xoay cdc nhan 16 déc lap lan 3

Ma tran xoay nhan to

Nhan tb

1 2

3 4

KT3 | 0,772
KT5 | 0,771
KT2 | 0,747
KT4 | 0,730
KTI | 0,722

CM2
CM4
CM3
KNI
KN3
KN4

TD1 0,806
TD3 0,774
TD2 0,727

0,794
0,772
0,766
0,781
0,756
0,732

(Nguon: Phén tich dit liéu ciia nhém tdc gid)
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Tir hé sb thu dugce tu phuong thirc phan
tich ta thy bang tong phuong sai trich nhan
t6 phu thudc ¢ 1 nhan t6 trich xuét duoc tir 3
bién quan sat (dit li€u dung lai ¢ dong thir 1)
gi4 tri tong phuong sai trich tir nhan t6 phu
thugc 1a 69,079 > 50 tire 1a c6 69,079%
phu0’ng sai trlch duoc tir 1 nhén to phu thudc
va giai thich duoc gla tri cua tap dit liéu, phan
con lai 1a gia tri ctia phan du hodc sai s6. Hé

so Elgenvalues 1a 2,072 16n hon 1 dat yéu
cau. Két qua cu thé dU.’O'C thé hién ¢ bang 3
duéi day:

4.2.2. Phan tich twong quan Pearson

Phan tich twong quan giira nhan t6 phu
thuoc YD - YDMSP F&B c6 su dung
BBTTMT d01 v6i cac nhan t6 doc lap cho thay
trong d6 ¢6 nhan t6 Kinh nghiém vé san pham
xanh c6 muc d6 twong quan cao nhit so voi

Bang 3: Hé s6 tong phirong sai trich tir cdc nhan t6 phu thudc

Tong phwong sai dworc giai thich

Gi4 tri riéng ban dau Trich xuét tong binh phuong tai
Nhan t6 2 . |% Phuong sai 2 . |% Phuong sai
Tong |% Phuong sai tich Iy Tong  |% Phuong sai tich Iy
1 2,072 69,079 69,079 2,072 69,079 69,079
0,478 15,942 85,021
3 0,449 14,979 100,000
(Nguon: Phan tich diF liéu ciia nhém tac gia)
Bang 4: Hé s6 tuwong quan Pearson
Twong quan Pearson”
KT KN CM TD YD
Tuong quan o o - -
KT  Pearson 1 0,483 0,448 0,432 0,631
Sig. (2-tailed) 0,000 0,000 0,000 0,000
Tu’O‘ng quan ok *k wok wok
KN Pearson 0,483 1 0,407 0,470 0,632
Sig. (2-tailed) 0,000 0,000 0,000 0,000
Tuong quan - o - -
oM Pearson 0,448 0,407 1 0,437 0,555
Sig. (2-tailed) 0,000 0,000 0,000 0,000
Tu’O‘ng quan ok *ok *ok wok
TD  Pearson 0,432 0,470 0,437 1 0,618
Sig. (2-tailed) 0,000 0,000 0,000 0,000
Tuong quan - o - -
YD Pearson 0,631 0,632 0,555 0,618 1
Sig. (2-tailed) 0,000 0,000 0,000 0,000
(Nguon: Phan tich diF lidu ciia nhém tac gid)
khoa hoc =
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cac nhan to con lai voi he 5O turong quan
Pearson 14 0,632. Hé s6 kiém dinh c6 y nghla
Sig (P - value) deu c6 y nghia khi dat gia tri
nho hon 0,05. Két qué duoc thé hién & bang 4:

4.2.3. Hoi quy tuyén tinh

Két qua bang phan tich phuong sai
ANOVA ¢6 gia tri Slg = 0.000 nho hon 0.05
cho thay mo hinh str dung 13 phu hop voi dir
liu thuc té va cac bién déu dat duoc ti€u
chuan chép nhan trong mé hinh. Két qua thé
hién ¢ bang 5 dudi day:

déu c6 anh huong du’(mg va cing chiéu ddi
v6i nhan t6 phu thudc va gia tri Sig co ¥ nghia
deu dat gia tri khi Slg <0,05; Cu the nhan t6
Kién thirc Ve moi trudng - KT thé hién tac
dong 16n nhét véi nhan t6 phu thude YD -
YDMSP F&B ¢6 st dung BBTTMT v6i hé sO
Beta 14 0,289. H¢ s0 da cong tuyen (VIF) cua
tat ca nhan t6 doc 1ap nam & mirc nho hon 2,
diéu nay cho biét khong c6 hién tuong da
cong tuyén xdy ra ¢ cac nhan t6 doc 1ap. Két
qua duoc thé hién cu thé ¢ bang 6 dudi day:

Béang 5: Bang ANOVA

Moa | TR ar [TemE| F | se
Hoi quy 218,791 54,698 130,347 | 0,000
Phin du 123,791 295 0,420

Téng cong 342,582 299

(Nguon: Phan tich dir liéu ciia nhém tdc gid)

Hé sb Beta chuan héa thé hién mac do anh
hudng cua cac nhan tb doc lap dbi véi nhan t6
phu thudc hé s6 beta déu nam trong mirc 16n
hon 0 cho thdy cac nhan té KT, KN, CM. TD

4.3. Két lugn ket quad nghién ciru

Phuong trinh hoi quy chuan hoéa:

YD =0,289*KT + 0,286*KN + 0,189*CM
+0,227*TD + e

Bang 6: Hé s6 hoi quy

As S Hoi quy
Bin Hoi quy chua chuan héa chuin hoa ¢ Sig.
B Std. Error Beta
(Hang sd) -0,181 0,144 -1,260 | 0,209
KT 0,301 0,045 0,289 6,736 0,000
KN 0,286 0,043 0,286 6,659 0,000
CM 0,192 0,042 0,189 4,538 0,000
TD 0,272 0,042 0,277 6,538 0,000

(Nguon: Phan tich di liéu ciia nhom tic gid)

=
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BKT 0,289 cho thdy nhén t6 Klen thirc
vé moi truong c¢6 anh huong manh nhat dén
YDMSP cua nguoi ti€u dung.

BN = 0,286 cho thidy nhan t6 Kinh
nghiém Ve san pham xanh tac dong thir hai
sau nhén t6 Kién thirc Ve mdi tryong.

Bcm = 0,189 cho thay nhan té Chuan muyc
chu quan anh hudng cudi cung den YDMSP.

Brp = 0,227 cho thay nhan t6 Thai do tac
dong thir ba sau nhan t6 Kinh nghiém vé san
pham xanh.

5. Théao luan nghién clru

Muc dich chinh cua nghién ciru nay la
nghién cuu cac yeu t6 anh huéng dén
YDMSP F&B c6 sit dung BBTTMT cua
ngudi tiéu dung tai thanh phé H6 Chi Minh.
Qua do, nhom tac gia dua ra cac g1a1 phép va
chién lugc kinh doanh cho cic cong ty hoat
dong linh vyc F&B nham diy manh ning suat
hoat dong cua cOng ty va song song do cling
giup nguoi tiéu dung bay to nhitng quan diém
cd nhan vé nhung yéu td tac dong dén ban
than ho trong viéc mua sian pham than thién
voi moi trudong. Boz VOi yeu to kién thirc vé
moi trwong, tur ket luan cua két qua nghién
cuu chi ra rang yéu té c6 murc do tac dong cao
nhit dén YDMSP F&B co st dung BBTTMT
cua ngudi tiéu dung 1a yéu to kren thirc vé
moi truong (B 0,289). Doi vdi yeu 16 kinh
nghiém vé san pham xanh, yéu t6 c6 murc anh
huong cao thtr hai dén YDMSP F&B ¢6
BBTTMT la kinh nghlem vé san pham xanh
(p=0 286) Két qua nay cling dong thuan voi
két qua nghién clru cua Barber (2008) Barber
(2008) chi ra rang kinh nghiém vé€ san pham
xanh tac dong nhiéu dén ké hoach mua hang
cua khach hang vi kinh nghiém giap ho co6
nhiing lya chon ding dn hon (Barber, 2008)
Poéi véi yéu té chuan myc chi quan, yéu to
chuén myc cha quan theo ki vong cua tac g1a
thi day s¢ 1a mot nhan t6 tac dong manh mé&
dén s mudn cua ngudi tiéu dung trong viéc
mua sam. Tuy nhién nghién ciru cho thiy rang
chuan muc chu quan co tac dong nho dén
YDMSP F&B c6 st dung BBTTMT
(B=0,189). Nhiing quan diém tir nhitng ngudi

QUAN TRI KINH DOANH

Xung quanh nhu gia dinh, ban b¢ 4nh hudng
den y dinh mua hang cta mot ca nhan nhung
d6i v6i san pham F&B co sir dung bao bi bao
vé mdi trudong thi chuan muc chu quan lai
khong phai 1a nhan t6 quan trong tac dong
dén YDMSP. Ngoa1 ra, ket qua tr nghién cuu
nay dong thuin véi két qua cua Maichum
(2016) (Kamonthip Maichum, 2016). Poi
Vvoi yeéu to thai do, nghlen curu nay chi ra thai
do ddi véi moi trudng cung co anh dong tich
cuc dén ké hoach mua san pham F&B st
dung bao bi sinh thai (B=0 227) Ket qua cua
nghién ctu dong thuan véi két qua cia
Shimul (2023) va White va cong su (2019)

Céc nghién clru trudc day cho thay rang
cac yéu to kién thtc, kinh nghiém V€ san
pham than thién véi méi truong, chuan chu
quan va thai do c6 anh hudéng khac nhau
YDMSP tuy thudc vao bbi canh. Nghlen clru
nay mot lan nita khang dinh céc yéu t0 nhu
kién thirc vé moi truong, kinh nghiém vé san
pham xanh, chuan muc chu quan, thai do co6
anh huong tich cuc dén YDMSP cua ngudi
ti€u dung tai Viét Nam.

Ham y quan tri

Kién thuc 1 yéu t6 anh huong nhiéu nhat
dén YDMSP F&B co suir dung BBTTMT. Vi
Vay, doanh nghlep can phai nang cao y thirc
vé van dé moi truong hién nay cua ngu01 tiéu
dung va gitip ho biét cach phan biét san phim
than thién véi moi truong khi chon mua.
Doanh nghi€p c6 thé thuc hién dugc viéc nay
thong qua to chirc cac budi tuyén truyén tai
cac trung tam thuong mai, truong hoc,... hay
trén cac nen tang truyen thong xa h01 K1nh
nghiém vé san pham xanh la yeu tb tac dong
manh thr hai sauy kién thire. Vi vy cac doanh
nghrep co the day manh cong tac marketlng
vé cac san pham than thién vo1 moi truong dé
nguoi tiéu dung nhén biét dugc noi ban
nhung san pham nay va ho co thé mua khi co
nhu cau. Do6i véi yeu t6 kinh nghlem cling co
tac dong tich cyc dény dinh mua vi thé doanh
nghiép can phai c6 chién lugc quan trong
trong viéc lya chon cac dai sir thuong hiéu dé
xay dung hinh anh va duy tri dugc long tin

khoa hoc =
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cua khach hang khi st dung. Bén canh do,
yéu to chuan muyc chu quan cung dong gop
16n dén viéc ra quyet dinh mua cua ho, vi Vay
doanh nghiép can dam bao da s6 moi nguoi
déu nhan thirc dugc nhitng van dé mdi truong
toan cau dé cung nhic nho va dé xuat cho
nhau ung ho nhung thuong hiéu co6 san pham
than thién vé1 moi truong. Cubi cung la yéu
t6 thai 4o, day la mot trong nhitng yéu t6 quan
trong anh huO’ng den YDMSP F&B. Doanh
nghlep co the cai tién cong nghe san Xuat dé
nang cao chat luong va thiét ké cua san pham,
giup khach hang de dang nhan biét tinh than
thién v61 moi truorng cung nhu su vuot troi Ve
chat lugng so véi cac loai bao bi truyen
thong. Tir do, ho co thé nhan ra duogc viée su
dung san pham xanh khong chi t6t cho moi
truong ma con t6t cho strc khoé ctia ho. Ngoai
ra, co thé gop phan gilp cac co quan chinh
phu trong viéc Xay dung cac chinh sach va
quy dinh vé bao vé moi trudng, glam thiéu
rac thai nhya va xu i, chat thai ra moi truong

7. Nhirng han ché va huéng nghién ciru
trong twong lai

Nhém tic gia da nd lyc hoan thanh nghién
curu mot cach khoa hoc, tuy nhi€n, khong thé
tranh khoi mot s6 han ché khach quan trong
qua trinh thyc hién nhu sau: thir nhit, do han
che vé nguon lyc va thoi gian, kich thude
mau nghién ctru chi khodng 300 nén van con
qua nho, khong thé bao quat toan bg ngum
tiéu dung. Do do, co, thé dan dén mot sO han
che trong kha nang tong quat hoa két qua cua
dé tai nghién ctru. Két qua thu duoc co thé
khong phan anh chinh xac sy bién dbi va y
dinh mua hang cla tat ca ngu’(n tiéu dung.
Nghién ctru tiép theo can c6 thoi glan phu
hop hon va gia ting kich thuéc mau dé dir
li€u thu thap duoc hiéu qua hon. Thir hai, tac
gid chi thyc hién nghién ctu dbi voi cac
thuong hiéu F&B. Con rat nhiéu céac nganh
nghé kinh doanh khac cung dang dan s dung
BBTTMT dé dong goi san pham Day s¢€ 1a
hudng g01 m¢ cho nhom tac gia trong nhiing
nghlen ctru tiép theo. Thir ba, ket qua nghién
ctru chi 4p dung ddi voi san pham coO bao bi

bao v€ moi tru’ong, con d01 v61 nhiing san
pham khéc s& co nhitng yéu t6 tac dong khéc
nhau. Nghlen cuu trong tuong lai c6 thé mo
rong pham vi sang c4c san pham khéc ngoai
nhirng san pham sir dung bao bi sinh thai,
nham kiém ching va ap dung mé hinh mot
cach toan dién hon. @
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Summary

The objective of this study is to explore the
factors influencing purchase intentions for
F&B products utilizing environmentally
friendly packaging. The research surveyed
320 consumers who frequently use F&B
products with eco-friendly packaging in Ho
Chi Minh City and analyzed the data using
SPSS 25.0. The results revealed that all four
factors: environmental knowledge, green
product experience, subjective norms, and
attitudes - significantly influence purchase
intentions for F&B products with environ-
mentally friendly packaging. These findings
contribute to proposing solutions for busi-
nesses in the industry to reduce waste and
move toward sustainable economic develop-
ment.
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